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Persuading art majors to take BCMUnext quarter,

INVENTION:
Analysis:

issues~
Speech preparation issue
Art majors' lack ofinterest in business issue
Persuading Art Majors to take BCMUissue

Goals:
Reactive~ Make art majo.rs who. are against taking BCMU,want to take
BCMUnext quarter .
Proactive; Craft a speech so persuasive that art majors make their( ok , bif
friends want to sign up for BCMU .tt.oT-.Auu-D~.

Audience: . -- -'-7
Scope~ " ......~

. Primary: Art major seniors who want to take BCMU ~ _ ...1
Se,ondary; Art major se .' _ qjnst taking BCMU as ~ ~;.
their last elective and rt major seniors who are indifferent ~0 -t<~~t",
about taking BCMU \:. \~

£'1~ Rela '. ~ op is lcate ,semi-formal and kind of wacky. Art ~l)
majors ten.d to appreciate ~reativity and have a good s~nse of humor ~t=t\as.
Need) AudH~ncemust feel hke they need to takg BCMU In order to be a ~ {Jrt(J1J
successful artist . I

C.2.-e-brB \l,ll'( Y
Detailed definition of secondary audience~ 19-25 year-olds who are

. currently majoring in art at the University of Washington. It is 60%
girls, 40% guys, The art majors who do not wish to take BCMUthink it ./
is a useless class and teaches people to be emotionless. They think
that telling people how to communicate properly is wrong and that
everyone should communicate the way they feel comfortable with.
They love individuality but are judgmental if people are not as
sophisticated as th~.



-~W~\-
Com Id€a/-HnthYf!ilBl+leiIf you want to b€com€ a succ€ssful artist, you will n€€d to 1/
take a BCMUcourse that teaches you the communication strategies necessary to win
over audiences.

~ I've heard art majors are notoriously difficult to persuade ... I don't know if I have I
~ vY'r (. the proper rhetoric for this... .

e~ , ~
I'man artist-. {s-001:> .j')
Scratch that, I'm a musical artist We could argue for hours about how different eF W
viSual and musical arts are - - we're not going to do that (but rd love to discuss over ~.:~ ~ D
some coffee if anyone is interested). I'm here to talk about performance., O\~-,

I'm a musical artist that has traveled around the country sho.wcasing my art. Lhave
C/>l) 1..- ~ played dance parties, I have played emotionaUistening sessions, I.have playe<,lsit
:- . l~ down wncerts, J~veplayed to thousands and I've played to ~n.s, I've played main

~' .. - stages, basements and theaters ...and believe it or not, I have even played shows
where no one was there (sad times) ...

~~--(

~&
~'{oo
'S<"~*.:.!J-~
"?~4(

__ ~~\? __I:!0w~any ofyou~aye _eve~sold a piece ofyou!."_?~n art? How_m~ny ~fyou have ._/'. _
~ ever attempted to sell a piece of your own art? I'm guessing many more.

Unfortunately, for us artists, creating is only 50% of the work,
e -

I'm a musical artist who collaborates with others in the music industry every week.
rve wQrked. with produ(;ers. engineersl managers and. agents in-studio and through
email. I actually sent a hand-written note to a fellow musician once; I was trying to
get him to remix one of my songs.

I'm a musical artist that had to work for respect. I'm no Justin Bieber or Britney ~ ,IJ;' ~
.Spears, People don't automatically think of me as themoJest human to walk earth, ~M.,f!rtt~/Ilfr'
It's hard to get people to appreciate me as a person, let alone my art! I'm sure some J6' -ft/trM
of you know how disheartening a professor can be... ~~ 1'fZ.o?ES=-

1Notf
Most importantly though - - I'm a musical artist who has learned throughout his
~greer that jHhe audien~e doesn't tryst him, they don't trust his music, ('~ ~\\~

. . - l~~
And that's where successful communication comes in.

, )... .3
Whether your performance is on a stage in front of thousands or just in an email to a
potentia!Jt business partner, successful communication can be the lifeblood of a
good relationship. My business communications class at UW taught me how to use
the proper rhetorical techn'iques to win over my audience and connect with my
listeners.

I'm going to show you how a BCMUcourse could save your career as an artist.



But what does BCMUreally teach you? BCMUteache$ you how to confidently convey
the message you truly mean to deliver, in the most intriguing way. It breaks down
clumsy, boring, and meaningless chatter and builds it up with a backbone and
integrity. It teaches you how to keep the audience's attention and remain concise.

You will learn how to be persuasive through a gamut of rhetorical techniques.
Jack Whelan uses Jay Heinrich's book, ttThank You For Arguing" to explain every
method of persuasion known to man. From Abe Lincoln to Homer Simpson. In class,
Whelan will outline ways to properly use a prolepsis (counter-argument) and
commonplaces (existing stereotypes) as well as· tactical concessions (admittfng
opponent is right) and Irony (doubt you guys know that one) to win arguments.

By the €nd ofth€ cours€, you will b€ abl€ to create a f€€ling of conn€ction between
your art and even the most inept of human beings. Buyers will understand the true
vision of your work and feel as close to message as you do.

You will learn how to write bad news letters, persuasive letters, press releases and
cover letters ...and you will learn how to apply your rhetorical techniques in these
messages. .

, -:f+ r \ _ •• /'

It will seem like a piece of cake to convince a gallery to host your artwork. They will ~(}~
most definitely want to represent such a sophisticated individual, one who has ~
dearly communicated the advantages of collaboration.

You will learn the importance of proper decorum. Your demeanor, the way you ~ IE ,p'TI
dress and how you comb your hair playa much bigger part in how much your
audience trusts you than you would think Next time you show up at a meeting, you
will receive the respect and trust you deserve with out sacrificing individuality,

And lastly, you wiUlearn how to do what Iam doing right at this moment, pre~ent in
front of an audience. Whelan employs a hook called IIPresentation Zenll to outline
how to achieve true communication enlightenment. By the end, you will be able to

. use simplicity, unexpectedness, concreteness, credibility, emotions and stories to
win over an audience and keeptheir attention. (Hopefully Iam currently doing this).

~
, You may still be feeling a little shaky about taking a business class though ...let me "QOc.-E-fS}S
expel some of those fears. ,1Ero~·A'L"~

S . d' . b . I h b .. . h k' rt zr-Q,J&-c~ome art majors IsmlSS usmess courses a toget er y mtimatmg t at ma ,mg a •
._. is~i.ire while making maneyis not.Jhey saymaking art isa "calliii-g"-Wbile oth~ - ------ ---

Professions are not (oh really?l. I've heard an artist say that "selling art is not only
frrelevant, but it debas~s the experience ofbeing an artist"



Learning how to sell art do€s not diminish your credibility as an artist-- it €nhances
it. As I mentioned before, creating art is only 50 percent of the deal. The more
successful at selling your art you are, the more successful artist you are ~- and no
one can be condemned for supporting their passion. '

Others believe that learning rhetorical techniques like ones discussed earlier will
lead you to be a more manipulative human. It will help you take advantage of the
weak just to gain another dollar.

This is flat out illogical.When you pick up a knife in the kitchen, does it make you
want to stab someone? BCMU teaches you to express your message in a way that
makes it easier for recipients to eat up - - not choke them.

Yo.Umay even prefer learning co.mmunicatio.ns on your own time by reading boo.ks.
However, without practice and encouragement it's difficult to have the discipline to
teach yourself. Plus, having the evaluation of a professional is extremely crucial.'
Through careful examination of your work they can help you understand your
weaknesses and aid maximum gain.

Business communications is all about teaching you to harness the power of speech
in a way you desire, You learn how to convey your true message without the clutter
to create a bond between you and the recipient and establish a line oftrust.

But the real question is~

Have I done it? Do you trust me? Have I used my rhetorical techniques to persuade
you into taking BCMU?Didyou notice my dubitatio, or prolepsis? Could you
pinpoint how I used anaphora in the opening? If you want to know how I did it, you
should sign up for BCMut

BCMUwill teach you how to get your audience to trust you and believe what you
have to showcase - - whether it be art, music, or just advice. It will teach you the
skills need to persuade a gallery owner and it will help you get the respect of your
competitors and partners.

Thank you so much for your time. I wish you good luck with your registration
choices and graduation.
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