
“This book is seminal work, stocked with valuable insights about business management and taxes.
To the extent you master the material in this book, you (and your pocketbook) will not regret it.”

Doug Shackelford, Kenan-Flagler Business School, University of North Carolina at Chapel Hill

TAXES AND BUSINESS STRATEGY
A Planning Approach

SECOND EDITION

Nobel Prize winning author Myron S. Scholes and Mark A. Wolfson are joined in this second edition by
three new co-authors: Merle Erickson, Edward L. Maydew, and Terry Shevlin. All five authors have actively
taught the tax and business strategy material, and the text draws generously from their classroom and
business experiences.

Appropriate for people interested in investment banking, corporate finance, strategy consulting, money
management, or venture capital, Taxes and Business Strategy, Second Edition provides topical coverage
including mergers and acquisitions, international expansion, investment strategies, tax arbitrage, employee
stock options, and estate planning.

“The comprehensive and cutting-edge material contained herein provides a unique perspective on tax strategy
and deal structuring.  It is a must read for all newly minted finance-MBAs and Wall Street professionals.”

Chad C. Holm, Lazard LLC.

“An outstanding tax reference for both the aspiring and seasoned investment banker.”
Matthew S. Daly,Wasserstein Perella & Co.

The revision features a stronger MBA perspective. This is achieved by integrating the tax law with
fundamentals of corporate finance and microeconomics.

“The book bridges the gap between tax and financial accounting by emphasizing the financial reporting
consequences of tax planning activities.”

Richard Sansing,Tuck School of Business, Dartmouth College

“The second edition is an outstanding text and is especially effective when used in conjunction with the
applied readings listed in the references. The condensed and updated version of the application chapters
is a ‘must read’ for tax scholars and students alike.”

John Robinson, McCombs School of Business, University of Texas at Austin

“The new book is more relevant (current examples) and more readable…. I particularly liked the new
analytical approach (comparing the after-tax costs and benefits as well as indifference points for various
transaction structures) in the mergers and acquisitions chapters.”

Ron Worsham, Marriott School of Management, Brigham Young University

SECOND
EDITION

Prentice Hall
Upper Saddle River, New Jersey 07458
www.prenhall.com
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