





Goals of the NWEIC

Our mission:

"...empower participants to take actions that will
help protect the natural resources of the
Northwest by expanding their awareness and
knowledge of regional environmental issues.”

Fits The Mountaineers’
agenda for an educational
offering based on their goals
for environmental
conservation




The Course

11*h Annual Course

Open to Mountaineers members and public
Small course fee

Ten lectures from volunteer guest speakers
Optional field trips
Supplemental materials in course syllabus




Topics

Lectures
Keynote
Forests

Global Warming
Water
Transportation
Wildlife
Agriculture
Health
Lifestyles
Advocacy

Field Trips

REStore

Wastewater Treatment
Plant

Solar Energy Tour
Islandwood

Beach Naturalist
Longfellow Creek
Salmon Hatchery
Cougar Mountain Tracking
Carbon River Valley
Cedar River Watershed




Who Participates?

Wide variety of backgrounds and ages

Attracts individuals with:
o environmental interests (outdoor enthusiasts)
o little knowledge of region (newcomers)

Survey - Why did you take this course?
38% Learn about environmental issues
18% Catch up on the issues

15% Professional development




Connections to Environmental Projects

Advertising with other
organizations

Tabling space provided at
lectures for

o speakers and their
organizations

o organizations who
advertise the course

Speakers and field trips
(entirely volunteersl!)




My Role in the NWEIC

Assist Laura Hastings, Issues Course Committee
Chair, and Fatima Oswald in all aspects of
orchestrating the course

Coordinate with the Issues Course Committee

Work with Mountaineers =
employees, local non- '
profits, and course
participants

Act as the go-to for the
course




My Role in the NWEIC cont'd

1) Advertising @
2) Organizing and leading field trips

3) Assisting in scheduling and confirming
speakers

4) Scheduling and confirming tabling
organizations

5) Creating and revising syllabus materials
6) Coordinating committee and course activities

/) Creating and compiling documents and
evaluations




Challenges

Getting comfortable with the committee and
other environmental non-profits

Marketing - no funds for ads, reaching target
Time to update the syllabus
Making tabling organizations "happy"

Balancing participants’ differences in
knowledge and interests

Scheduling for participants

Encouraging “community”




Impact

Developed and refined skills:

o Coordination

o Administration

o Communication

Made connections with other organizations

Narrowed potential interests for future work
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