COUNTRY ANALYSIS PRESENTATION GUIDELINES

OBJECTIVE

In this assignment your group will conduct an in-depth analysis together on political, economic and/or cultural issues, actors and trends related to ICTs in a country outside the U.S. The purpose of this assignment is to create a broader understanding and awareness of the way that media systems are structured and organized in different countries and transnationally. As we have learned throughout this quarter, it is important to understand the interactions of the different components that together influence structures of global communication

The phenomenon of global communication in any particular country should be thought of as an interaction among different actors ranging from nation-states and businesses to international organizations and other non-state actors. In order for us to understand the systems/structure of global communication in a particular country we need to identify the basic demographics, political and economic systems as well as media institutions involved. This assignment is a step toward identifying the range of factors that shape global communication in specific countries around the world.

Below you will find a detailed guide to help you structure the assignment as you focus on the media system of a particular nation. Be sure to include each of the elements described below in your presentation to earn full credit.

ELEMENTS OF THE PRESENTATION

Each group will be working on understanding the way that media systems in a particular country are organized, and how they interact in terms of global communication. For the country you analyze, describe the following information. Every presentation needs to include the following three elements: 

1. Identify the following three components in your country:

· Basic Demographics ( Assess the development level of the country based on information such as the gross domestic product, literacy rate, poverty index, electricity available per inhabitants etc. 

· Economic and Political System ( Summarize features of the economic system, (e.g. capitalist or other, open or closed to international trade), and political system (e.g. a type of democratic or socialist system, dictatorship, etc). Explain whether the country belongs to the World Trade Organization and if it belongs to a regional trade agreement (e.g. NAFTA, ASEAN, European Union, other). 

· Structure of the Media System ( Complete the table on p. 3.
2. Situate the country within the framework of the world systems theory. Based on the structure of the media system, is the country located in the core, semi periphery or periphery of the world communication system? What are its media relations with other nations in the same zone, and with nations in the other two zones--does it produce ICTs and/or media products for export to other countries? Does it import ICTs and/or media products from other countries? You can use the information you collect about the basic demographics of your country as further evidence to support your argument about the position of the country in the world communication system.

3. This section will be the main focus of your presentation. Identify and analyze two examples of how media globalization is evident in the country, from 2 different media industries covered in the course, for instance: 

· Western TV programs translated in the language of your country, dubbed or subtitled;

· Global advertising and the way that it is targeting the population of your country;

· International ICT-based projects for development, education, etc. that aim to help less-developed communities in your country.

· Cable TV networks from the United States or other core countries that are operating in the country (for example, MTV in Asia, STAR in China, etc.)

· Internet companies based in other countries that are used in your selected country for e-commerce or other purposes.

You can choose any examples that you find interesting to present to the audience, except the examples that you used for your “Media Industry Analysis” assignment earlier in the quarter. The ones described above are just some of the examples that you can use. It is important that you bring some material (videos, screenshots of Web sites, advertisements etc) that can help your audience to understand what you are talking about. BE CREATIVE!!  

ADDITIONAL  INFORMATION
1. Each group will have 10-12 minutes to present its county analysis. 

2. The use of audio/visual aids in your presentation is encouraged. 

3. Each group must prepare an outline highlighting the main points of their presentation and bring enough copies to distribute to everyone in the section that day.

4. All students registered for Global Communication need to be present during presentations Week 9 and 10. Your participation as an audience for the other groups is required.

MEDIA SYSTEM OF THE COUNTRY
	Name of Country


	Main National TV Networks

Name two or three and give a brief description of each network and the URL for  each network’s Web site if it is available.
	TNMCs operating in the country

 (e.g. CNN, MTV, BBC, etc) Give two or  three examples if available and a brief description and the URL for the Web site if available
	Main Newspapers

Name two or three of the main nat’l newspapers and their circulation figures.
	Internet Users

What percentage of the population has Internet access?

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	MEDIA ACCESS IN THE COUNTRY PER INHABITANTS



	Telephone Lines per 1000 inhabitants
	TV sets per 1000 inhabitants
	Total circulation of daily newspapers per 1000 inhabitants
	Radios per 1000 inhabitants
	Personal Computers per 1000 inhabitants

	
	
	
	
	


