Personas for Professional Portfolio Design Effort

TC310 – Autumn 2002

Decision Maker  – Janet, VP of Marketing.

Janet is the vice-president of Marketing for a technology corporation. After months of miscommunications between marketing and engineering, Janet proposed the addition of a technical communication department to help bridge the communication gap. She will be meeting with other VPs within the organization to convince them that the TC Department adds value and should become a permanent department within the organization. 

--------------------------------------------------------------------------------

Prospective Internal Client:  Jennifer Williams

Jennifer Williams is a mid-level marketing manager at Volkswagen. She has limited knowledge about TC in general and what a technical communicator does, but does have extensive knowledge of implementing various types of software/projects for the benefit of the company. She wants the TC department to demonstrate how it can help the marketing department sell their ideas to other departments and other companies. Jennifer has a very busy schedule and does not want to spend her time reading lots of information. Initially, she will briefly scan the TC web page to get an idea of the department's abilities. Later on, she will want to explore individual examples of the TC department's work when she has need for a particular type of document.

(She enjoys coffee, coffee, and more coffee. She's exhausted because she has three kids that are in band, soccer, and are MENSA members. She is also the president of the local PTA chapter. Her husband works for Microsoft... enough said. She constantly talks on her cell phone while driving, which causes many close calls and frequent traffic tickets.)

--------------------------------------------------------------------------------

Prospective Internal Client – Robert from Graphic Design 

Robert works in the graphic design department of Nintendo. His primary goals are to design witty, cutting edge graphics for Nintendo's advertising and web site. He is curious about usability testing and how that could help Nintendo's graphics. He has some knowledge about the psychology of how people perceive graphics, but not much knowledge about actual usability testing.

He is interested in the logistics of the TC dept. conducting some usability tests. He would like to know how many people would be involved, and where they would be found. He also questions how effective usability tests actually are, and would like to see the TC dept's examples of how they analyzed an audience, created a design, and found people to conduct usability tests.

--------------------------------------------------------------------------------

Prospective Employer – Bob Jones

Bob Jones, Jr., is the director of the technical communication department at a mid-sized software company in Seattle. The company recently landed a large deal to create customized databases for a local clothing chain with stores throughout the country. He needs to flesh out his staff with several entry-level positions to support the increase in documentation work. Mr. Jones is seeking motivated, organized, and highly detail oriented recent college graduates with a strong understanding of technical communication theory, as well as a demonstrated facility with software applications commonly used in the field.

--------------------------------------------------------------------------------

Prospective Employee:  Nancy

Nancy is a recent graduate from the TC department at Montana State University. She is now looking at several companies for potential employment. Nancy is looking for a career that allows her to explore many venues in the TC field. Her primary focus is in software use and inter-corporate communications. She is taking her time in searching her career options, since it may require relocating. In her free time she enjoys playing ice hockey and hanging out with her 30 foot boa, Fluffy.

--------------------------------------------------------------------------------

Colleague:  Jason from ME

Jason is a mechanical engineer at Nissan. One day, he saw the fact sheet for the new Nissan vehicle, 350Z, created by the Nissan Technical Communication (Nissan TC) Department and he was interested in finding out what is Nissan TC all about. He then went to the company portfolio and quickly browsed the works that have been done by the Nissan TC team and he also read through the overview statement of the department.

--------------------------------------------------------------------------------

Decision Maker:  Richard Spruiell:

(may decide to create new TC dept, then potential employer)

Richard is the CEO of a large retail corporation. He has been disappointed with the recent material his marketing department has been releasing lately, and has recently considered creating a Technical Communications department for his corporation, after hearing about similar programs implemented at the corporations of many of his friends. 

Specifically, he is concerned with his marketing department not being able to develop quality content with a professional design. He feels a Technical Communications department may be able to provide such elements. He is currently unfamiliar with many of the technologies employed, but he has seen the designs of some of his competitors’ advertising. Such advertising includes Flash demos on their corporate websites, brochures designed using InDesign, and various other forms of advertising utilizing similar software. It is his hope that a Technical Communications department at his company will be able to utilize software methods to create similarly professional designs.

