
104 CHAPTER FOUR

1. The Additive Model

The simplest elemental model is an additive model. This model assumes that our over-
all impression of a person can be predicted by summing the evaluative ratings given
to each of the individual elements. To illustrate this approach, imagine I describe two
people to you: Pat is sincere, thoughtful, ambitious, and persuasive, and Kim is hon-
est, reasonable, artistic, and painstaking. I then ask you which person you like best.
Table 4.2 shows that the additive model predicts that you will like Pat more than Kim.
This is because the sum of Pat’s qualities (� � 19.60) exceeds the sum of Kim’s qual-
ities (� � 18.00).

2. The Averaging Model

The additive model assumes that every piece of positive information we have about
a person enhances our overall impression. N. H. Anderson (1965a) raised the possi-
bility that an averaging model might better capture the impression formation process.
With an averaging model, we average, rather than add, all of the information we have
about a person to form an overall judgment of liking. The key question of interest
here is whether the addition of moderately positive information increases or decreases
our liking for a person we already admire. An additive model predicts that adding
moderately positive information will increase our liking, but an averaging model pre-
dicts that it will not.

Table 4.3 illustrates these divergent perspectives. Terry is described by three posi-
tive qualities (sincere, ambitious, and artistic), while Chris is described by just two
positive qualities (sincere and ambitious). An additive model predicts that we like
Terry (14.57) more than Chris (10.57), while the averaging model predicts that we
like Chris (5.29) more than Terry (4.86). In research testing the two models, N. H.
Anderson (1965a) found that the averaging model did a better job of predicting how
much participants liked another person. This means that if we already think a person
has positive qualities, the addition of moderately positive information diminishes,
rather than enhances, our liking for the person. In terms of the example shown in
Table 4.3, we like a person more when we don’t know the person is artistic, even
though being artistic is a positive quality.

To summarize, an additive model maintains that any positive quality enhances our
liking for a person, whereas the averaging model maintains that minimally positive
qualities decrease our liking for a person we already like. Perhaps you are thinking
this research is artificial and of little relevance to your own life. Not so. Let’s imagine

TABLE 4.2 The Additive Model of the Impression Formation Process

Pat Likability Rating Kim Likability Rating

Sincere 5.73 Honest 5.55
Thoughtful 5.29 Reasonable 5.00
Ambitious 4.84 Artistic 4.00
Persuasive 3.74 Painstaking 3.45
� 19.60 � 18.00
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