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The self-administered questionnaire is a form of survey research. Surveys are a method of collecting information from people about their feelings, ideas, plans, background etc. The self-administered questionnaire (sometimes referred to as a self-completion questionnaire) is completed by respondents independently and typically consists primarily of closed questions. Traditionally, the most commonly used form of self-administered questionnaire is the mail or postal questionnaire. Questionnaires are closely aligned with interviews as a research method. Some interviews function simply as spoken questionnaires, while open-ended questionnaires are similar in aim and design to qualitative interviews. 
As a research method, the strengths of the self-administered questionnaire are that it: eliminates interviewer effects and interviewer variabilty; encourages respondents to accurately report personal information; allows for careful responses when respondents answer at their convenience; and poses questions with uniformity to all respondents. Mail questionnaires (postal or electronic) allow the researcher to survey a geographically dispersed sample with minimum expense and effort. Because of the greater coverage mail questionnaires provide, they may yield greater validity through larger and more representative samples. 

The researcher must weigh the strengths of the self-administered questionnaire with several disadvantages. These disadvantages include the inability to clarify questions that respondents find unclear, control the order in which questions are answered (because respondents typically see the entire questionnaire), or confirm that respondents answer every applicable question. The researcher must also consider whether there are relevant differences between those that responded to the survey and those that did not and whether findings related to the sample will be impacted by those differences. Also, it is an inappropriate method choice for samples that may include respondents with limitations related to language or literacy. 

Self-administered questionnaires require significant time and effort to develop. Careful consideration must be given to the wording and order of the questions and the overall design of the questionnaire. Clear, self-explanatory instructions are essential. Generally, it is better to start with questions that are salient and interesting to respondents, keep questionnaires short, and limit the use of open-ended questions. Questions should be short, clear in meaning and written at a language-level appropriate to the targeted respondents. It is important to avoid leading, double-barreled, and biased questions. In drafting questions researchers should stay focused on what they need to know from the questionnaire and select the question types best-suited for that type of data (e.g. multiple choice, yes/no/maybe, Likert scale, or open-ended). Most importantly, a group of potential respondents should be used to pretest the questionnaire and provide researchers with feedback. 
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