1.

What is an ethnocentric marketing orientation?

2.

What drives international expansion?

3.

What is the status of a subsidiary of a company from the United States incorporated in any country of the European Union?

4.

The impact does the product life cycle have on international expansion?

5.

At which stage of the product life cycle is a firm most likely to move manufacturing operations and facilities abroad?

6.

What is the impact of high domestic product development costs on international marketing?

7.

How might competitors erect market entry barriers?

8. 

What is the U.S. Foreign Corrupt Practices Act?
9. 

What are the characteristics of each stage of the Rostow Modernization model? 

10.
What are: developed countries, emerging countries, developing countries?

11.
What are the various forms of nationalization?

12. What organization offers a policy that insures US companies against expropriation, nationalization, or confiscation by foreign governments?

13. 
What is a copyright?  A patent? A trademark? A trade secret?

14. 
What organization is dedicated to fighting copyright infringement?

15. 
What is a quota?

16. What is the World Bank? The International Monetary Fund?  How are they related?


17.
Why are tariffs imposed?

18.
What are nontariff barriers?

19. 
What are the various forms of currency control used by governments?

20. 
What does the Agreement on Trade Related Aspects of Intellectual Property Rights (TRIPS) do?

21.
What are foreign trade zones?


22. 
What is a free trade zone?

23. 
How has the NAFTA agreement impacted trade barrier for companies operating in Mexico and Canada?

24. 
What is a customs union?

25. 
Which level of integration represents the highest level of integration?

26. 
What are cultural postures, orientations and oculesics?

27. 
Haptics refer to?

28. 
In high-context cultures what are expected business practices?

29. 
What are enculturation, acculturation, and assimilation?

30. 
What values are emphasized in Masculine societies? 

31. 
What happens in Lee's four-step self-reference correction process?

32. 
What is ethnocentrism?

33.
What is experimental research? Causal research? Descriptive research?

34. 
What is conceptual equivalence? Functional equivalence?

35. 
How do researchers determine the extent to which secondary data are usable?  

36. 
What is quantitative research?  What methods are used?

37. 
What is a limitation of experimental research findings in international marketing?

38. 
What is: international market segmentation? International market targeting? Market positioning?

39. 
Which requirements apply to both country and consumer segmentation?

40. 
What criteria should firm use to group countries to determine which country holds the most opportunity for the firm?

41. 
What is a psychographic analysis?

42. 
What is a differentiated targeting strategy? A concentrated targeting strategy? An undifferentiated targeting strategy?

43. 
At which level of strategic planning does allocation of resources and establishment of objectives for the whole enterprise, worldwide occur?

44. 
What entry mode has the lowest risk?  Highest risk?

45.
What is indirect exporting?

46. 
What is a joint venture, what does the international firm usually provide?

47. 
What are the important advantages that a wholly owned subsidiary can provide in international business?
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