
For Karpinski, Steinman, and Hilton, PSPB, Study 2: 
 
The zero-order correlations between the Coke-Pepsi IAT, explicit attitudes, and behavioral 
intentions. 
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For Karpinski and Steinman, JPSP, Study 1: 
 
The zero-order correlations between Coke-Pepsi choice and: 
 
The Coke-Pepsi IAT 
Coke single category association measure 
Pepsi single category association measure 
Explicit attitudes towards Coke 
Explicit attitudes towards Pepsi 
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